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RUSTY RAIL BREWING

BREWING CQ

Wilsbach Distributors, Inc. is proud to anhounce that we
will now be distributing the quality products from Rubber

Wilsbach Distributors, Inc. is proud to announce their partnership

Soul Brewing Company! Rubber Soul is the brainchild of with Rusty Rail Brewing Company which began with a group of
childhood friends, and mostly Steelton natives, Frank passionate craft beer drinkers and a shared dream. In 2013, that
Hrestak, Beau Faulkner, Jon Sullivan, Corey Deibler and dream became a reality with a small batch of beer brewed in the
Jesse Prall. Jesse, who runs the brewery in Salisbury as parking lot outside of their brewery in Mifflinburg, PA. Since
the Chief Brewing Officer and Co-Founder, started his then, after two full years of construction and rigorous recipe
career in brewing at Appalachian Brewing Company more trials, they have graduated from a ten gallon pilot system to a 15

than 16 years ago. After spending years working his way barrel (450 gallon) brew house.

through the ranks of the brewing hierarchy, he was

“Walking into this brewery - Rusty Rail Brewing - would speak
eventually promoted to Head Brewer where he formulated 7 Y y J P

of rugged workers who got by on the determination in their

many of the award winning styles that are still served there hearts, the strength of their backs and the dirt on their
today. After nabbing numerous medals in both regional and hands. We proudly dedicate every ounce of our beer to those
national level competitions, (such as The World Beer Cup whose efforts have forged the American work ethic”.

and The Great American Beer Festival) Jesse felt it was
time to explore other brewing styles. In no time he was
practicing the art of extreme brewing at Dogfish Head
Craft Brewery. In his 10+ years at Dogfish, he learned
“niche-brewing” as he worked his way through many
positions within the company, Cellar Supervisor, Research &
Development Brewer and Brewing Supervisor, just o name
a few. In addition to helping formulate and brew some of
the nations’ finest/unique and award winning brews ,Jesse
found new ways to explore how the world engages the craft FhFkkkdkhkkhhkkhhrkdhrkdhrrkdhrrhhrrhhrrhrrx
brewing art. Never one to turn an adventure down, Jesse is
now exploring his own dream with the help of a few good BUD LIGHT - BRAND NEW LOOK
friends. Frank, Corey and Beau are all successful
entrepreneurs and now work aggressively to promote their FOR 2016
newest venture in Central, PA. Frank handles the day to
day work for the brewery while Beau handles the marketing
and social media end and Corey handles business end. Jon
cut his teeth in corporate America and brings a vast
knowledge of organizational intellect and business acumen
to the table. We look forward to a long and successful
partnership with our new supplier! The brewery is located in
Salisbury, Maryland and for more information on the
brewery, you can visit www.rubbersoulbrewing.com. All
brands are available in draft only.

Visit us on our website @ www.wilsbach.com



http://www.wilsbach.com/
http://www.rubbersoulbrewing.com/
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This flavorful Best Damn
Cherry Cola combines
refreshing, ripe cherry taste
P ro d u cts with caramel, spice, and citrus
notes for a delicious take on
this timeless taste!l Alert..
Best Damn is also coming out

#Ew! HARD CHERRY SR, 'Y

R RO :  witha HARD CREAM SODA!
- HER D MRy T *. More details o come!
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“New" Bud Light Lime Water-Melon- * Spensy Bud Light Lime-A-Rita Splash is F~dEad FodE=d FadEad
Rita combines the great taste of a * now available in two flavors: g A 5"*;*1 spincl s Ay
watermelon margarita with a refreshing * Lime-A-Rita Splash and Straw- 7
twist of Bud Light Lime and is a perfect Ber-Rita Splash. They are v «
complement to your summer. With Lime- * = lighter, refreshing 4.0% ABV and & @ "
@z - ) .

A-Rita, there's no need to spend time * LIMEARITA maintain all the great attributes L = 4 d
mixing and blending to prepare a * ip.l-ﬂgg of a margarital Available in 120z. IPLAS!'\I_ . ey
watermelon flavored margarita. Just pop, « b, | bottles and 120z. cans. Seasonal SPLA !.\l, &
pour over ice and enjoy! =3 release. W R < )
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Remember... Wilsbach has joined with AB/InBev and Bank of America to provide EFT to all our retailers!
This service will provide our customers with automatic payments and credits for all sales transactions.
What does that mean to you? No more writing checks and leaving them for our delivery driver. No checks at

eeecTnorc runos Tanseen all! Just review the order, and at the end of the day a payment transaction will automatically be made. No
more waiting for credit adjustments until the next delivery. The credit transaction will automatically take
Over 175 place at the end of the day! Another great advantage of this service is 24/7 access to your invoice data
retailers have from the internet. With a secure user ID and password, you will be able to log into a website and view all of
signed up thus your orders online. Payments and credits are broken down to the item level if you want. And, more
farl JOIN importantly, there is no cost to you! Sound great? Well, we think so too. Want to get started? Contact Tom
TODAY! Nugent (email: thugent@wilsbach.com; phone: 717-561-3116) and he will provide you with the needed

paperwork to get you started!
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review the results of the survey and will execute action plans
to address the opportunities for improvement. If you are
currently experiencing any issues, please contact our Customer
Service Representative, Jeannie Maiman, at 717-561-3100.
Our goal is to ensure that we partner will all our retailers in an

Every year, Wilsbach Distributors, Inc. recognizes the top
performer within the Sales Department. For 2015, Sean Ryan who
calls on accounts in our Lebanon market achieved this distinct honor!
Third year in a row! Monthly Top Performance Criteria include:

*Total Sales Volume vs. Previous Year effective and profitable manner for everyone! We thank you in
*Total Draft Volume vs. Previous Year advance!
*% of Account Level Objectives Achieved

Visit us on our website @ www.wilsbach.com

) 3\1 " \}//\‘E * HOW ARE WE DOING? Rate our Service!
= - . R *
tonﬂmwaﬁom/! * ! !
e T - research company hired by Anheuser-Busch will be
- 3 éﬁvf i * calling our retailers early this summer to conduct a
* survey. The Sales and Service Monitor is a retailer
* satisfaction survey. Questions will be about Service, Sales
L % Support, Delivery and Overall Service and you will be asked to
Way to go SEAN! Left to right: Charles rate us, as well as our competition, from 1 to 10, with 1 being
Sourbeer, Exec VP. and Sean  * poor and 10 being excellent. Our customer service team will
Rvan *
*
*
*
*
*
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BEECHWOOD AGED TO PERFECTION
MEETS GRILLED TO PERFECTION

THE SMOOTH TASTE OF BUD BRINGS OUT THE BEST IN A BURGER

. THIS BUD'S
LEARN MORE [Baudicecse FOR YOU.

urgers with impactful display pieces and enhancers that drive volume through
merchandise giveaways, regional recipes and cross-merchandise partnerships. Talk to your sales
representative TODAY about setting up some Bud N' Burger promotions at your establishment!
Maybe even a Cook-Off featuring burger recipes from your customers!

ARVFIJ
FORCES

PROUD TO SERVE THOSE WHO SERVE

Wilsbach Distributors, Inc. will
once again be donating $50.00 to
the FOLDS OF HONOR for
EVERY HOMERUN hit by the
Lancaster Barnstormers and
Harrisburg Senators at home
games this season. During the
2014-2015 season, over $7,000
was donated to FOLDS OF
HONOR which provides
educational assistance to children

\ of fallen soldiers. /
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Aldweiser's partnership with ﬂh

USOC spans hearly three decades
and includes 14 Olympic Games

“N"En WE and Olympic Winter Games.
Budweiser has been an Olympic
s“MMEH supporter since 1984 when the .
; brand served as the official beer @Dzo%

sponsor of the Los Angeles 1984

Olympic Games. New packaging to ( )
celebrate the games are coming!

Visit us on our website @ www.wilsbach.com

One of our employees, Jerry
Herman, has retired after 25
years of service o Wilsbach
Distributors, Inc. in the Sales

Left to Right: Frank Sourbeer, Jerry Department! Jerry has

Herman and Charles Sourbeer worked in various sales
positions over the years and

has been a huge part of the
. success that we have achieved
e during that time! Thank you,
99 o ﬂ ‘ Jerry, for your loyalty, hard
E3
o i 25 YMEV&B&S' 5 work and dedication to our
DE’.;.F;EE%ON TOWDI _JERAY | industry and our company!
» Enjoy your retirement! We
will miss youl
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http://www.foldsofhonor.org/






